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ABSTRACT 

 

This paper aims to get to know how integrating strategies boost up entrepreneurship. The study 

has shown that the dynamics of prevailing market structure, Applying creativity to develop 

innovation, culture, entrepreneurial leadership, economic transition, networking structures its 

stages and management resources are key integrating strategies for entrepreneurship. Moreover, 

capital and tax polices play a vital role in boosting up entrepreneurship. Study of Gourmet 

Pakistan gives strong support that mentioned strategies boost up the entrepreneurial process. The 

research methodology used in this paper is face to face interview, financial reports & official 

website of Gourmet Pakistan. 
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